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Abstract:   

This study examines the nuanced relationship between social media engagement and adolescent body 

image satisfaction, with a specific emphasis on gender differences. Employing a multifaceted 

approach, we aim to explain the intricate mechanisms through which social media platforms shape 

adolescents' perceptions of their bodies, while considering the varying experiences of male and female 

youth. Drawing upon theoretical frameworks rooted in Psychology, particularly identity formation 

and social comparison theories, we develop hypotheses to explore the distinct influence of social media 

on body image satisfaction across genders. Our investigation employs rigorous quantitative analysis of 

data collected from a diverse sample of adolescents, utilizing comprehensive measures of social media 

engagement, body image satisfaction, and gender identification. This study emphasis the critical 

importance of gender-sensitive approaches in understanding the intricate interplay between social 

media use and adolescent well-being, particularly concerning body image perceptions. Our study 

contributes to the burgeoning literature on social media and adolescent development by highlighting 

the differential effects of social media engagement on body image satisfaction across genders. 

Additionally, our findings have practical implications for interventions aimed at promoting positive 

body image and mitigating the negative impacts of social media on adolescent mental health. In 

conclusion, this study advances our understanding of the complex dynamics at play in adolescents' 

digital lives, emphasizing the need for tailored approaches that recognize and address gender 

differences in the context of social media and body image satisfaction. 
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INTRODUCTION   

 In the contemporary digital era, social media has changed how teenagers socialize and express themselves. 

One big change is how they see themselves online, which became a focal point for psychological inquiry, 

particularly concerning its impact on adolescent body image. This introduction endeavors to explain the 

complex interplay between social media engagement, digital reflection and the body image perceptions 

among adolescents, with a specific focus on gender differences and their implications for psychological 

well-being. On social media adolescents construct and project their identities, often influenced by perceived 

social expectations. This is known as digital reflection‖, which involves selecting and presenting aspects of 

oneself online, influenced by both self-perception and other’s perceptions. Adolescent girls frequently 

encounter societal expectations that emphasize beauty, thinness, and attractiveness, leading them to compare 

themselves with peers or influencers who seemingly embody these ideals. Both genders are impacted by 

social media’s influence on body image, but the nature of the pressure and their subsequent responses 

highlight the complex gendered dynamics at play. 

The phrase body image encompasses how one perceives, acts toward, thinks, and feels about one’s body and 

lies on a spectrum ranging from positive to negative perceptions. Adolescents, especially females, have 

historically been subjected to pressures in favor of the thin body image ideal in traditional media outlets; this 

problem is suspected of growing more severe with the rise of social media. It is also important for parents 
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and other adults to model healthy body image and self-acceptance for adolescents and to provide support and 

guidance as they navigate the challenges of growing up (Wang et all,2018).   

The impact of social media use on adolescents is a multifaceted phenomenon that permeates various aspects 

of their lives, shaping their behaviors, emotions, and perceptions. On one hand, social media platforms offer 

adolescents opportunities for connectivity, self-expression, and access to vast amounts of information, 

fostering social interactions and facilitating communication with peers. Social Cognitive Theory (Bandura, 

1986) is a psychological theory that emphasizes the role of observational learning in shaping behavior and 

attitudes. The theory was first proposed by psychologist Albert Bandura in the 1980s, who suggested that 

people learn by observing the behavior of others, and that this type of learning can occur through various 

forms of media, including television, film, and, more recently, social media (Anderson & Jiang, 2018). This 

research aims to contribute to our understanding of the complex interplay between social media use and 

body image satisfaction among adolescents. Through empirical investigation and theoretical analysis, we 

seek to identify pathways for fostering healthy self-concept development and mitigating the adverse effects 

of social media on adolescent mental health.   

 

RATIONALE OF THE STUDY   

 The rationale of the study lies in the growing concern over the impact of social media on adolescent body 

image satisfaction, particularly considering the rise in social media use among youth. Understanding how 

social media influences body image perceptions is crucial, as body dissatisfaction can lead to negative 

psychological outcomes and unhealthy behaviors. Additionally, there is a need to explore gender-specific 

experiences, as males and females may respond differently to social media pressures. By investigating these 

factors, this study aims to contribute to the development of targeted interventions and strategies to promote 

positive body image and mental well-being among adolescents in the digital age. 

   

REVIEW OF LITERATURE 

Smith, R., et al. (2020). The Influence of Celebrity Culture on Adolescent Body Image via Social Media. The 

findings in the study include the Exposure to celebrity culture on social media can exacerbate body image 

concerns among adolescents. 

 

Claire, Sharp. (2022). Social Media Use and Body Image: Social Media Intensity and Self Perceived Body 

Image. The findings include exploring the relationship between different aspects of social media and body 

image.   

 

Patel, S. (2019). Psychological Well-being and Social Media Use: A Mediating Role in Adolescent Body 

Image Concerns. The findings include the psychological well-being mediates the relationship between social 

media use and body image concerns among adolescents, suggesting that improving mental health may buffer 

against negative effects of social media on body image.   

 

Garcia, A. (2017). The Role of Social Comparison on Social Media and Adolescent Body Image. The 

findings include the social comparison processes on social media contribute to body dissatisfaction and 

negative body image among adolescents, particularly when comparing themselves to idealized images and 

peers.   

 

Thompson, E. (2016). The Moderating Role of Parental Influence on Social Media's Effect on Adolescent 

Body Image. The findings include the Parental influence moderates the relationship between social media 

use and body image concerns among adolescents, suggesting that parental monitoring and support can 

mitigate negative effects.   

 

Smith and Anderson (2018) conducted a meta-analysis of twenty studies examining the relationship between 

social media use and body image concerns among adolescents. They found a consistent positive correlation 

between high social media engagement and body dissatisfaction, emphasizing that frequent exposure to 

idealized images can significantly impact adolescents' self-perception.   
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Levine and Piran (2016) investigated how media literacy could moderate the impact of social media on body 

image. They found that adolescents with higher media literacy skills were less likely to internalize unrealistic 

body standards and more likely to critically evaluate the content they encountered, which mitigated the 

negative impact of social media on body image. 

   

RESEARCH GAP   

The existing body of literature at the present time requires in-depth exploration of gender- specific 

experiences in adolescent body image satisfaction and social media use. This current study, "Digital 

Reflection: Unraveling Adolescent Body Image through the Social Media Lens," offers an opportunity to 

address this gap by focusing on both male and female teenagers. By examining how social media influences 

body image perceptions among adolescents of different genders, this study can provide insights into unique 

experiences in the digital age. Additionally, exploring the role of digital reflection can deepen understanding 

of how social media impacts body image satisfaction among male and female teenagers.   

   

RESEARCH METHODOLOGY 

Objectives of the Study   

1. To assess the association between social media use and body image satisfaction among adolescents. 

2. To investigate potential gender differences in the relationship between social media use and body 

image satisfaction. 

3. To study the difference of social media influence on the body image satisfaction among school and 

college students. 

4. To investigate whether there is a difference in the reporting of social media use and body image in 

males and females   

 

HYPOTHESES OF THE STUDY   

1. Null Hypothesis (H0): There will be no significant association between social media use and body 

image satisfaction among adolescents.   

2. Alternative Hypothesis (H1): There will be a significant association between social media use and 

body image satisfaction among adolescents. 

3. Null Hypothesis (H0): There will be no potential gender differences in the relationship between social 

media use and body image satisfaction.   

4. Alternative Hypothesis (H1): There will be potential gender differences in the relationship between 

social media use and body image satisfaction.   

5. Null Hypothesis: There will be no significant difference of social media influence on body image 

satisfaction among school and college students.   

6. Alternative Hypothesis: There will be significant difference of social media influence on body image 

satisfaction among school and college students. 

 

SAMPLE 

For this study, a sample of 100 adolescents will be gathered, with an equal representation of 50 males and 50 

females, utilising random sampling techniques. The process will involve identifying eligible adolescents 

aged 13 to 18 years from schools, colleges. Random sampling is a technique used in statistics to select a 

subset of individuals from a larger population, ensuring that each member of the population has an equal 

chance of being chosen  

   

TOOLS USED    

1) The Multidimensional Facebook Intensity Scale (MFIS) developed by Orosz et al. (2016)   

2) The Body Appreciation Scale-2 (BAS-2) was developed by  Tracy L. Tylka and Nichole Wood-

Barcalow in 2015.   

    

STATISTICAL ANALYSIS  

Any data becomes meaningful only if it is analyzed and interpreted. The following are the details of the 

statistical analysis measures of a central tendency. The scores of the sample were analyzed using statistical 
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techniques like mean, standard deviation and Parametric Tests like:  Independent T Test, Pearson Correlation 

Analysis.   

   

TABLE 1: Showing the association between social media use and body image satisfaction among 

adolescents. 

S.NO   GENDER   r   

1   Girls   -0.24   

2   Boys   -0.40   

 

  The above table shows the correlation between social media use and body image satisfaction among girls is 

(r= -0.24, df=49, p>0.05).  

 

Table 2: Scale 1 Body Appreciation Scale 

   

S.NO   

GENDER 

 
   

n   

   

MEAN   

STANDARD   

DEVIATION   
   

df   
 t-test   

   

p   

1   Girls   50   36.4   8.24   49   2.16   1.66   

2   Boys   50   32.06   11.67   
         

     

Girls: the values are (m= 36.4, sd= 8.24, df=49) and the values for boys are: (m= 32, sd=11.67, df=49, t-test= 

2.16, p= 1.66). While the mean body appreciation score for boys is lower than that of girls the t-test and p-

value suggest no significant difference between genders in body appreciation (since p > 0.05).  

 

Table 3: Multidimensional Facebook Intensity Scale 

   

S.NO   

   

GENDER   

   

n   

   

MEAN   

STANDARD   

DEVIATION      

df   
 t-test   

   

p   

1   Girls   50   35.2   11.5   49   0.76   1.66   

2   Boys   50   37.5   16.6            

    

 Interpretation for the Multidimensional Facebook Intensity Scale (Table 2): Girls: The scores on Facebook 

intensity scale for girls are (m= 35.2, SD=11.5, df=49).  Boys:  The scores on Facebook intensity scale for 

boys are (m= 37.5, SD=16.6, t-test =0.76, p-value >0.05).  

 

Table4: Social media impact body image satisfaction among school and college students. 

   

S.NO   

   

AGE   

   

n   

   

MEAN   

STANDARD   

   

DEVIATION   

   

df   
 t-test   

   

p   

1   13-15   53   34.43   9.22   52   0.16   1.66   

2   16-18   45   34.09   11.45   44         
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The table shows the impact of social media on body image satisfaction among two age groups: 113-15 and 

16-18. For the 13-15 age group (n = 53, m= 34.43, sd = 9.22, df=52). For the 16-18 age group (n = 45, m 

=34.09, sd = 11.45, df=45, t-test value= 0.16, p>0.05.) The t- test value is 0.16 and the p-value is 1.66 for 

both groups, indicating no statistically significant difference in body image satisfaction between the two age 

groups (p > 0.05).  

Table 5: Showing The Reporting Of Males In Both The Scale 

BOYS   SCALES     n   MEAN   SD   df   t-test   p   

   1.BODY APPRECIATION 

SCALE   

  50   32.06   11.6   49   -1.59   0.05   

   2.MULTIDIMENTIONAL   FACEBOOK                   

     

INTENSITY SCALE   

       

37.51   

   

16.6   

      

   

 
The table and graph presented for boys show the comparison of their scores on two scales: the Body 

Appreciation Scale (BA) and the Multidimensional Facebook Intensity Scale (MFIS). For the BA scale, 

males reported a mean score of 32.06 (SD = 11.6), whereas on the MFIS, they reported a mean score of 

37.51 (SD = 16.6). The t-test value is -1.59 with a p-value of  0.05, indicating that the difference is right on 

the edge of statistical significance.   

  

KEY FINDINGS   

• There is no significant association between social media use and body image satisfaction among 

adolescents. Hence the null hypothesis is accepted.   
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• There is no significant difference in the relationship between social media use and body image 

satisfaction among genders. Hence the null hypothesis is accepted.   

• There is no impact of social media on the body image satisfaction among school and college students. 

Hence the null hypothesis is accepted.   

• There is no significant difference in the reporting of social media use and body image in males and 

females. Hence the null hypothesis is accepted.   

   

DISCUSSION    

This study aimed to explore the intricate relationship between social media usage and body image 

satisfaction among adolescents, with a keen focus on gender differences and age variations. While the 

findings revealed no statistically significant associations to support the alternative hypotheses, they did 

uncover some noteworthy trends and differences that merit discussion. These results provide critical insights 

into how adolescents engage with social media and how these engagements may influence their perceptions 

of body image.  

 

CONCLUSION 

This study aimed to illuminate the intricate dynamics between social media usage and body image 

satisfaction among adolescents, with a focus on gender differences and age variations. Although the findings 

did not reveal statistically significant associations to support the alternative hypotheses, they provided 

valuable insights into the trends and nuances of how adolescents engage with social media and perceive their 

bodies. The results indicated a weak negative correlation between social media use and body image 

satisfaction among girls, suggesting that increased engagement with social media may correlate with lower 

body image satisfaction. For boys, the study found a more pronounced moderate negative correlation, 

indicating that their social media interactions may have a stronger detrimental impact on their body image 

perceptions. This distinction highlights the potential for boys to experience intensified societal pressures 

surrounding ideal male body standards, particularly regarding muscularity and fitness.  

 

SUGGESTIONS FOR FURTHER STUDY   

Further research on the impact of social media on body image among adolescents is essential for deepening 

our understanding of this complex issue and developing more effective interventions. Future studies should 

explore a wider range of social media platforms beyond Facebook and Instagram, such as TikTok and 

Snapchat, as the nature of content varies significantly between platforms and can influence users differently. 

Moreover, longitudinal studies could provide valuable insights into how the relationship between social 

media use and body image evolves over time, helping to establish causal links rather than mere correlations. 

This would allow determining whether increased social media exposure leads to long-term body 

dissatisfaction or if certain individuals are predisposed to negative body image regardless of their social 

media habits.   
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